Big Data, Price Discrimination, and Antitrust by Woodcock, Ramsi
University of Kentucky
UKnowledge
Law Faculty Scholarly Articles Law Faculty Publications
8-2017
Big Data, Price Discrimination, and Antitrust
Ramsi Woodcock
University of Kentucky College of Law, ramsi.woodcock@uky.edu
Right click to open a feedback form in a new tab to let us know how this document benefits you.
Follow this and additional works at: https://uknowledge.uky.edu/law_facpub
Part of the Antitrust and Trade Regulation Commons
This Article is brought to you for free and open access by the Law Faculty Publications at UKnowledge. It has been accepted for inclusion in Law
Faculty Scholarly Articles by an authorized administrator of UKnowledge. For more information, please contact UKnowledge@lsv.uky.edu.
Repository Citation
Woodcock, Ramsi, "Big Data, Price Discrimination, and Antitrust" (2017). Law Faculty Scholarly Articles. 630.
https://uknowledge.uky.edu/law_facpub/630
 
 
 
  
  
  
 
  
  
  
  
 
  
  
  
 
  
  
  
  
  
  
  
 
 
  
 
 
 ]             
 
–
–
 
 ]             
 
 
 ]             
 
–
–
–
–
–
–
 –
–
– – –
–
–
–
–
 ]             
 
–
–
 
 
–
–
 ]             
 
–
–
– –
–
–
 –
 ]             
 
–
–
–
–
–
 –
–
 ]             
 
 –
–
–
– –
 ]             
 
–
– –
–
–
 –
 ]             
 
–
 –
–
 ]             
 
–
–
 
 ]             
 
–
  
 ]             
 
–
–
 –
–
–
 ]             
 
–
–
–
– – –
–
–
 – –
Consummated Merger ChallengesThe Past Is Never Dead presented at ABA Section of Antitrust Law 
Spring Meeting
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